An initial understanding of consumer behavior requires an understanding of the “classic” consumer decision-making process outlined in the textbook. To truly grasp the complexity of consumer behavior requires exploring the foundations of these classic ideas as well as the modern challenges to that thinking. As noted in our text, the rational decision-making perspective is the foundation of the consumer decision-making model. It is important to review the rational model and recognize how it influences consumer behavior.
The challenges to the assumption of rationality have come in the last generation, and research has demonstrated that not all decision-making is rational. One of the winners of the Nobel Prize in economics, Richard Thaler, has investigated how humans think about money and its impact on consumer decision-making. The following readings, including selections from the textbook, a blog featuring Thaler, and Toyota's website will explore how behavioral economics challenges the assumption of rational decision-making in consumer behavior.
· Babin, B. J., & Harris, E. (2022). CB9: Consumer behavior (9th ed.). Cengage.
· Chapter 3, "Consumer Learning Starts Here: Perception," pages 50–71.
· Assessment 2: Decision-Making.
Also, use this media piece to review consumer behavior terminology.
· Customer Behavior Terminology.

